
Università degli Studi di Padova

Andrew Hall, Managing Director, Alexander Street UK Office
Andrea Testa, Licosa
October 8, 2009



• Alexander Street Press – who are we?
• Beginnings of the collaboration with Ad Fontes
• Common missions explained
• Early customer / scholar reactions and questions
• Transition to Alexander Street ownership and platform
• The Future
• Product demonstration

– The Digital Library of the Catholic Reformation
– The Digital Karl Barth Library

• Your questions 



ALEXANDER STREET PRESS

Religion
 

• classic texts
• 20th C

Sociology
• social theorists

Counseling and Therapy
• therapy transcripts
• videos

 Literature
•novels
• poetry
• short fiction
• drama 
• film scripts
• essays
• diversity lit
• comics, comx
• graphic novels

Music and the 
Performing Arts
• music listening
• music reference
• scores
• opera videos
• dance videos
• theatre videos
• audio drama

History
• social and cultural history
• local history
• history in video
• letters and diaries 
• oral histories
• American Civil War
• women’s history
• black history



Social and Cultural History: 

Literature (fiction, poetry, essays, plays, film scripts, graphic novels, comics):

Religion:Counseling and Therapy:

Music and the Performing Arts:

Sociology:

Individual collections: full text, music, audio, and video



Alexander Street meets Ad Fontes

• Met in 2001
• Immediate common ground, common mission
• Alexander Street assumes the sales and marketing 

responsibilities for The Digital Library of Classic 
Protestant Texts 



To craft electronic products of 
exceptional utility and quality, 

using the skills of 
librarianship 

and 
traditional publishing.

Alexander Street Press mission

“Make silent voices heard” 



Alexander Street Ad Fontes 
“Make silent voices heard” “Return to the Source”

Focus on primary materials Original works, not critical 
editions (interpretations)

Locate rare, previously 
unpublished, hard-to-access 
content

Source rare books—many of the 
works reside only in the world’s 
oldest libraries

Semantic indexing Semantic indexing



Some of the early questions

• Can you explain the choice of editions?
• How did the bibliography evolve?
• How does this compare with EEBO?
• Can you explain the make-up of the editorial board?
• Migne?



Why we assumed sales & marketing 
for Ad Fontes 

• We liked them!
• Ad Fontes had the editorial skills and the financial 

backing, but not sales staff.
• Alexander Street was already selling their humanities 

collections to the same librarians who would decide to 
purchase the CPT.

• Alexander Street founders had previously been top 
management at Chadwyck-Healey in the US—so had 
broad experience with the PLD.



Based on PLD sales, Alexander Street 
had confidence in the CPT

Biblioteca Casanatense
Biblioteca Nazionale Centrale di Roma
Biblioteca Nazionale di Firenze 
Istituto Patristico
Uni degli studi di Sassari
Universita degli Studi di Perugia
Universita degli studi di Roma
Universita degli Studi Trento
Universita di Bologna
Universita di Cassino 
Universita di Firenze 
Universita di Messina
Universita di Padova
Universita di Trieste
University di Torino 
University of Lecce
University of Milan
University of Modena
University of Salerno

Historical PLD sales 
in Italy



Alexander Street and Ad Fontes 
“move in together”

We rented space in our offices to Ad Fontes and 
began working closely together.



Marketing moves forward

2001

Presentations at London Online with 
members of the Editorial Board – were 

you there?

Alexander Street senior sales managers in the US call 
on the 130 ARL libraries



How the partnership evolved

• 2002—Alexander Street assumes prepublication sales of 
The Digital Library of the Catholic Reformation 

• Sales outside the Americas is handled by Alexander 
Street’s initial, small cluster of distributors; also by 
phone and email direct from the U.S. office to 
customers abroad.

• Alexander Street does not have a Europe operation 
until years later.  



How the partnership evolved

• 2004—Ad Fontes takes back responsibility for sales and 
marketing
– They have grown enough to have sales and 

marketing staff of their own.
– Alexander Street’s marketing manager moves across 

the hall to become the Ad Fontes marketing 
manager—full continuity for customers.

• Alexander Street purchases the two collections from Ad 
Fontes 
– Resources for speedy completion
– Concern over delays to customers who already 

purchased



•  Materials scanned at 600 dpi directly 
from the Bodleian Library Oxford and 
other institutions

•  In many cases fewer than 5 copies 
extant worldwide

•  Rekeyed to 99.95% accuracy

Publishing standards maintained or 
improved



Search functionality improved



Moving to the Alexander Street 
platform - reasons

• Alexander Street offers 41 
independent search tools to 
facilitate research (PhiloLogic 
platform in partnership with 
University of Chicago)

• Make the Ad Fontes collections 
cross-searchable with future 
Alexander Street religion projects

• …with other Alexander Street 
humanities projects



Search functionality



Tools 

Co-location Matrix: Beza is 
the 6th most commonly 
associated word with Calvin

Frequency count per ten thousand of 
the word ‘Beda’: Johannes Gerhardi 
uses it 10 times more than average 
and 4 times more than Iocahimi 
Vadiani



Religion



• Resource Demonstrations:
– The Digital Library of the Catholic Reformation
– The Digital Karl Barth Library
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